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SMEs Promotion Strategies, 2007-2011
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f% SMEs Promotion Strategies, 2007-2011
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. 35 Promote SMEs in regional and local areas

Direction:

1. Promote community and local products

2. Support cluster linkage to promote value chain in sub-sectors
with potentials

3. Suppoert development of infrastructure to provide services to
SMEs In regions

4. Integrate and build networks of SMESs promotion in regions
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Strategies to Promote Local Market

Strategy / Measure

Public and Private
Sectors Linkage

SMEs and LEs
Linkage

Cultural f Local
Industries
Development

Targeted Sub-sectors

Government
Procurement

= Construction

= Office Appliances

* Transportation
Parts & Supplies

= Supply Chain

= Sub-contractor
= Supplier

* Franchise

= Auto Parts
= Garment
= Restaurant
= Logistic

2006 Campaigh of

“In Search of
Excellent OTOP”

= Provincial Star OTOP

= OTOP Village
Champion
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(==)  OTOP Promotion Strategies, 2008-2012

.[SM Es Promotion Plan]
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: i OTOP -,
Producers with | Master Plan Commercialized QTOP
Commercialization Tourism OQTOP
Community |
Producers Supplying [ Well-being Strategy ]
to Household Use
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%) ) OTOP Promotion Strategies 2008-2012

Thai Wisdom

Preserve .
Local Wisdom Marketing
e Promotion

OTOP Elevate
Local Wisdom
OTOP NEXT
_ i GetOrder |
L, Business Srme e ]
Commercialized - iPraduct Development }
Nlatchlng for Cirder ;
OTOP (OTOP select) I 't
Mot Get Order Yet
Community Producer
Management Infra Structure &
Tourism Integrated Basic Services
Pmdlfmﬂ Development
QOTOP Service Plan Product Marketlng
Development Prnmntmn

Enabling Factor Knowledge based OTOP Standard

OTOP Following up &

Management




(2) Tourism OTOP Development
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Strategy 3 Tourism OTOP Development

Community that has potentials to develop to be tourism destination

Management

Infra Structure f
Basic Service

positioning Product Development

Community
set
product / servic

Integrated

Development
Plan

» Cultural / History Marketing Promotion N = Niche
« Eco E = Exotic

. X = Excellence
» Mixed T = Thainess ! Tourism

Dept. of Community Development  Office of Tourism Development
Dept. of Industrial Promotion Tourism Authority of Thailand
Ministry of Culture
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OTOP Village Champion

In Search of Excellent Villages







(2 OTOP Village Champion: OVC

Agricultural Tourism




OTOQOP Village Champion: OVC

OVC Study Trip in OITA Prefecture




‘Woodcarving Village’
Ban Tawai is famous for furniture and woodcarving work shop.

‘Benjarong Village®
Ban Don Kaidee is a centre for producing hand-painted pottery .




(=) OTOP Village Champion: OVC




Impact of OTOP Village Champion

Promote entrepreneurship in local community

Strengthen local economy

Reinforce the community network
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